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Abstract: Language forms and image-building in literary works are greatly influenced by media attributes in media
ecology built by multimedia in the digital age. Through diachronic comparison between their development, information
media and literary language are found to be positively related. From the perspective of the evolution of media form, this
article makes analysis and discussion on the changes of Chinese literary language, seeking to provide foundation and
guarantee for effectively popularizing literature and art among people.
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1. Introduction

No matter it is paper books or digital media, generally speaking, it is only an expression carrier of language for
literary works, and its form isn’t related to the rhetorical features of literary language. In fact, the simple carrier theory
obscures the two-way choice relationship between media and literary language™. On the one hand, in the stage of con-
ception and creation of literary works, creators have an intentional presupposition of media form. In order to spread
their thoughts and concepts well, it is necessary to choose the most effective media as the carrier. Different forms have
different media attributes and language norms. Moreover, language will also be negatively restricted by the media, af-
fecting its formal structure and aesthetic implication. On the other hand, media selection can influence reading experi-
ence of literary works, and different media often means the default of aesthetic taste and value orientation of specific
communication technology forms. As an important category in human language system, literary language is derived
from daily life and also carries the function of social information exchange. With the great changes in the form and
style of the media, Chinese literary language has undergone corresponding changes and effectively adapted to the de-
velopment of the times and the needs of knowledge and people’s information acquisition in the digital age.

2. Characterization of literary language changes in the digital age
2.1 From “elegance” to “superficiality”

In China’s long era of feudal monarchy, the literacy rate was low, and literary works served the elites of rulers and
literati as the core in both production and consumption fields. Meanwhile, the form of literary language was mainly
classical Chinese with strong feature of elegance due to the limitations of material productivity and media forms at that
time. Recently, with the rapid development of mass media, the characteristics of digital media, such as fragmentation,
fast rhythm and strong interactivity, make language further dispel the purport of elegance and seriousness. Languages
turn into colloquial expression in a more realistic context, which is manifested in the superficial form and ideographic
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expression?). Being different from the “elegance” and “seriousness” of earlier literary works, current “network litera-
ture” and “mobile phone literature”, in particular, are in terms of daily life and form new representations of literary
language in the digital age.

2.2 From ““seriousness” to “entertainment”

Nowadays, the influence of digitalization is gradually expanding on people’s daily life, which offers possibilities
for plenty of literary authors to put their own works on the Internet. It effectively promotes the diversified development
of Chinese literary forms. New literary works, such as online literature and fast-food fictions, become popular among
people, which promoted the network evolution process of literary language!®. From the content of literary works, the
proportion of entertainment part involved in traditional Chinese literary works, is relatively small for a long time. Main
purpose of a large number of works is to realize the inspiration and mobilization of readers’ thoughts. Based on this,
these works have strong sense of seriousness and solemnity. In the digital age, on the contrary, writing purpose of plen-
ty of popular literature works is to please the readers. Therefore, a large number of entertaining languages is to express
the content of articles. On this issue, there are currently two trends in the application of literary language in China. On
the one hand, the use of language still maintains formal and serious in official and traditional literary works. On the
other hand, works published in newspapers, magazines and other journals make use of entertaining language in order to
attract users’ attention.

2.3 From “writing” to “visualization”

In the media ecology, with the coexistence of multimedia integration in the digital age, literary language is no
longer limited to the single form of traditional media. Instead, it integrates various ideographic forms, such as videos,
pictures, sounds and characters, which improves the interaction between characters and other media®!. Under the envi-
ronment of media convergence, literary language is free from the restriction of single media for the first time. It ab-
sorbed nutrients from images and sounds, presenting the trend of visualization in the development progress. Visualiza-
tion of literary language not only refers to the visualization of the medium carrying characters, but also goes deep into
the formal structure and ideographic form. Attention has become a scarce product in the digital age. The visualized me-
dia form is more efficient in information dissemination. In many literary works, attention has been paid to the delicate
depiction of the inner emotional world of the characters. There are more detailed description about external factors,
such as scenes, plots, actions and dialogues. The visualized imagination space has been quickly constructed in the au-
dience’s mind with intuitive language™. Meanwhile, through the large-scale adaptations of online literature into film
and television works in recent years, literary works in the digital age, in terms of the number of films and television
adaptations as well as the effects after adaptation, are much better than traditional ones. The reason is that image-based
information is of higher transmission efficiency, and literary creators living in the digital age have relatively little expe-
rience in emotional communication and expression. Moreover, many literary works are created with the initial purpose
for the image-based adaptation.

3. Analysis of the factors of literary language changes under the perspec-
tive of digitalization

In recent years, with the development trend of media integration driven by digitalization, the speed and scope of
the dissemination of Chinese literary works have been expanded. During this process, information technology and mul-
timedia platform have been rapidly developed, which further enlarged the number of literature readers. In this case,
development and reform of language have been promoted. Researchers said that applications and expansions of Chi-
nese vernacular have enhanced the atmosphere of new literary in China, which realized the change of its language. At
the same time, the expansion of the literary market has enhanced the promotion and improvement of the entertainment
and visualization level of Chinese literary language. It can be said that the revolutionary development of literary lan-
guage in the digital age is an inevitable trend of literature and art in this new historical period. It is conducive to guid-
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ing literature and achieving a good survival in the new market and social environment™®. The main reason for this
change in the digital age is that the Internet users, mainly teenagers, have become the main readers of literary works.
With the gradual developing number of readers, a corresponding literary market has formed. In the market, the demand
for literary works has caused some authors to make self-examinations of their own works. Therefore, a large number of
literary writers have analyzed the relevant contents in order to cater to audience’s reading needs. During the process,
many real-life languages and cases have been applied, which further promoted the popularization of literary language.

4. Attitudes toward changes of literary language in the digital age

Currently, there are differences in the attitudes of the public regarding the change of literary language. Among
them, representative views mainly include two aspects. On the one hand, some think that under the influence of mass
media, Chinese literary language has lost its traditional elegance and lead to the loss and weakening of the aesthetic
feeling of literary language. On the other hand, some think that the change has enhanced the possibility of reading and
understanding literary works better, which is of great significance and value to the development of Chinese literaturel”.
Regarding the above viewpoints, researchers said that persons involved should learn to analyze related problems from a
dialectical perspective when dealing with the changes of Chinese literary language in the digital age. It is an inevitable
historical development for literary language changes, and it is also a developing method for literary and artistic. How-
ever, it is necessary for us to rightly view the development trend of literary language and absorb cultural essence. Be-
sides, literary language also need to be popular instead of vulgar to avoid pan-entertainment problem and be conductive
to the rational development of literature.

5. Conclusion

With the sweeping of digitalization in recent years, great changes have taken place in Chinese literary language.
Based on this, the development trend of Chinese literature in the digital age has been questioned. Generally speaking,
under the influence of the mass media, the status of literary language has gradually changed. Related language forms
have made development in the direction of popularization. Regarding this problem, researchers believe that catering to
the needs of the public and the market is the main factor that promotes the changes. Influenced by the needs of the au-
dience, plenty of literary writers have made brand-new thoughts in their works, which effectively promotes the adjust-
ment and transformation of literature in the new age. Some researchers express their lament regarding the loss of liter-
ature. However, the change in the digital age is a necessity for literature to develop and transform itself in a new histor-
ical period from a long-term perspective. Therefore, it is crucial to treat the change more rationally regarding the prob-
lem and lay a good foundation and guarantee for the development of literature in this new historical period.
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